TC Websites Planning Guide
Goals and Strategies

What is the mission of your organization?

How will your website support this mission?

What are the two or three primary goals of your site?

What factors are critical to your site being successful?

What time limits do you have?  What do you want online now and what do you want in the future?

Audience

Who is your audience?  

What do they want from your site and what do they already know before visiting?

What do you want your audience to think or do after visiting your site?

Design and Content
Do you have a domain name (.com, .org, .net, etc) or do you want to purchase one?  Do you know what name you want (often a company name or a short descriptive name)?

What content do you already have for your site (text, images, logos, etc.)?  

What content do you want that will need to be created?

Who will be responsible to create and provide content?  How will the site be maintained and how often will it need to be updated?

How many pages will the site contain and what will they be?  (consider the navigation of the site by dividing your content into categories)

What websites do you like?  What makes them successful?

